GIFT LOUNGE
ki g

NOMINEES & PRESENTERS
HOLIYWOOD. CA
MARCH 56




Kate Walsh Mo'Nique Anll Kapoor Terrence Howard Helen Mirren

N us for a 2010 Gaft L.ounge and have the
pportunity to get your products in the hands of the
0 Oscar Presenters and Nominees. Our clients

ceive numerous photos with celebrities holding
ir products and/or pictures 1n front of Step and
Repeat Media Walls with client’s logos visible for the
camera. l'hese photos can be used 1n unlimited
ways, Including Magazines and Press Releases,
Marketing Materials, 1rade Show Displays, Online

Promotions ( including client’s site.)




dome attendees of gift lounges and
special events

mne D1Caprio Eva Longoria
| Helen Mirren Elton John
Forest Whitaker Geena Davis
errence Howard Courteney Cox-Arquette
Justin ‘Iimberlake
Jennifer Hudson Billy Bob Thorton
Cindy Crawtord Don Cheadle
Chris Brown LL Cool J
Rihanna Shaun Toub




Attendees of gift lounges and
special events

Harris Alan Arkin
Jean Smart Ryan Seacrest
Michael Phelps Kevin Bacon
harlie Sheen Ludacris
doris L.eachman Blake Lively
Annalynne McCord Keenan Thompson
Randy Jackson Kathy Grithn
B Mario Lopez Robert Buckley
= Alec Baldwin Christina Milian
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Attendees of gift lounges and
special events

heen Kate Walsh
Debra Messing
Bill Maher Keyshia Cole
naron and Ozzie Osbourne

Jonald Trump Paris Hilton
om Arnold Vivica A. Fox

Anil Kapoor Paula Abdul

Leeza Gibbons Jamie Kennedy
Michael Buble Kathy Ireland






Keep [he audience
entertained!
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» Benefits

BECAUS

P

vious gift lounges include backstage Dancing With
the Stars Gitting, Grammys, Golden Globes, Sundance,
Cannes Film Festival, Emmys, etc...For more
nformation please visit

order to further build your brand we will include your
logo and name 1n all press releases and will introduce
you to celebrities and press members. What takes years
and months of diligent outreach and networking ( not to
mention PR and marketing dollars) can be accomplished
over a period of two days. Fee: $ 8,900 plus media wall.
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